Course 6A: Rural Entrepreneurship
(Skill Enhancement Course (Elective) (4 Credits)

Unit - 1: Entrepreneurship: Concept and Theories

Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-
Efficiency, Risk Bearing - Qualities and Functions of an Entrepreneur —\Women

Entrepreneurship — Ecopreneurship.
Unit - 2: Rural Entrepreneurship, Business Planning and Agribusiness

Rural Entrepreneurial Ecosystem - Factors, Problems and Challenges of Rural
Entrepreneurships - Process of Identification of new Entrepreneurship Opportunities in Rural
Areas - Formulation of Business Planning for Rural Entrepreneurship - Agribusiness and

Value Addition: Procuring, Processing, Storing, and Marketing.
Unit- 3: New Rural Entrepreneurship Opportunities

New Entrepreneurship Opportunities in Farm sector: Organic Farm Products, Nutri-Cereals,
Horticultural Products, Forest Produce, Medicinal Plant Products - New Entrepreneurship
Opportunities in Rural Non-farm sector: Poultry, Aquaculture, Sericulture, Honeybee,

Mushrooms Cultivation, Handicrafts.

Unit - 4: Financing and Marketing for Rural Entrepreneurship

Financing the Rural Entrepreneurship: Procedures to obtain formal loans from banks and
other institutions - Preparation of Detailed Project Report for Loan - New avenues of
Finance: Crowd Funding and Venture Capital - Marketing of Rural Products: Market Survey,
Demand Forecasting, Marketing Strategies, Branding, Planning and Promotion, Digital and

Social Media Marketing.
Unit - 5: Institutional Support and Case Studies of Rural Entrepreneurship

Institutional Support for Rural Entrepreneurship - Special Role of NABARD in promoting
and supporting the Rural Entrepreneurship - Government Schemes for promotion of Rural
Entrepreneurship— Rules and Procedures to start a Rural Entrepreneurship Firm — Discussion

of two different types of Case Studies related to Rural Entrepreneurship with local relevance.
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Course 7A: Farmer Producer Organizations (FPOs)
(Skill Enhancement Course (Elective), 4 Credits)

Unit 1: Concept of FPO and Importance

Concept and importance of FPO — Types of FPOs - Organizational structure and Functions of
FPO - Ecosystem required for FPO - Role of FPOs in present Indian Agricultural

Development — Factors, Problems and Challenges of FPOs in India.
Unit 2: Establishing FPO and Collaborations

Situation Analysis and Mobilizing Farmer Producers for FPO - Rules and Regulation related
to FPOs - Procedures to start FPO —Infrastructure required for FPO - Collaboration with
Other Organizations —Training and Capacity Building to Persons in FPO — Managing

Financial Accounts of FPO.
Unit 3: Economic Activities and Business Planning of FPO

Economic Activities undertaken by FPO: Input Purchase, Custom Hiring Machines - Output
Business: Procuring, Processing, Storage, Logistics, Marketing, Exporting etc. - Product
Identification and Value Chain Analysis for FPO - Business Planning for FPO - Viable
Business Models of FPO: Multi-product and Value Added.

Unit 4: Financing and Marketing of FPO

Financial Planning in FPO - Mobilization of Capital from Members, Promoters, Banks and
other Funding Agencies-Marketing of FPO Products: Market Survey, Demand Forecasting,
Marketing Strategies, Branding, Planning and Promotion, Digital and Social Media

Marketing.
Unit 5: Institutional Support and Case Studies of FPOs

Institutional Support and Resource Supporting Agencies for FPOs - Special Roles of
NABARD and SFAC — Government Schemes for promotion of FPOs - Discussion of two
important Case Studies related to FPOs with different product or process types of local

relevance.
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Course 6B: Urban Entrepreneurship and MSMEs
(Skill Enhancement Course (Elective), 4 Credits)

Unitl: Entrepreneurship: Concept and Theories

Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-
Efficiency, Risk Bearing - Qualities and Functions of an Entrepreneur — Women

Entrepreneurship -Ecopreneurship.
Unit2: Urban Entrepreneurship and Business Planning

Urban Entrepreneurial Ecosystem — Factors, Problems and Challenges of Urban
Entrepreneurships - Process of Identification of new Entrepreneurship Opportunities in Urban

Areas - Formulation of Business Planning for Urban Entrepreneurship.
Unit 3: MSMEs and New Urban Entrepreneurship Opportunities

Features of Micro Small Medium Enterprises (MSMEs) — Cluster Development Approach
and Leveraging Technology for MSMEs — Problems and Challenges of MSMEs - New
Entrepreneurial Opportunities in Urban Area: Food and Beverages, Sanitary and Health
Products, Solid Waste and Scrap Disposal, Tourism and Hospitality Services, Consultancy

Services and Event Management, Logistic services.

Unit 4: Financing and Marketing of Urban Entrepreneurship

Financing the Urban Entrepreneurship and MSMEs: Procedures to obtain formal loans from
Banks and other Institutions, Preparing Detailed Project Report for Loan - New avenues of
Finance: Crowd Funding and Venture Capital —Marketing of Urban Entrepreneurship and
MSMEs products: Market Survey, Demand Forecasting, Marketing Strategies, Branding,
Planning and Promotion, Digital and Social Media Marketing — Public Procurement Policy to
purchase MSME Products.

Unit 5: Institutional Support and Case Studies of Urban Entrepreneurship

Institutional support for Urban Entrepreneurship and MSMEs - Government Schemes for
promotion of Urban Entrepreneurship and MSMEs: Startup, Standup, PMKVY, PLI etc. —
Rules and Procedures to start a Urban Entrepreneurship Firm and MSME -Discussion of two

different types of Case Studies related to Urban Entrepreneurship with local relevance.
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Course 7B: Retail and Digital Marketing
(Skill Enhancement Course (Elective), 4 Credits)

Unit 1: Concept of Marketing

Concept of Marketing - Type of Markets — Marketing Mix — Marketing Strategies —
Marketing Segmentation — Marketing Organization - Marketing Research - Pricing Policies
and Practices - Major Players in Retail and Digital Market in India.

Unit 2: Understanding Product and Consumer

Marketing Product Types — Product Decision and Strategies - Product Life Cycle - Consumer
Behavior Model — Factors of Consumer Behavior -Understanding Indian Consumer -
Strategies of persuading the Consumer — Sale Promotion: Advertisement, Branding and

Packaging.
Unit 3: Retail Marketing

Concept of Retail Marketing — Types of Retailing — Big and Small Retail Markets - Retail
Marketing Mix — Essentials of Successful Retail Marketing - Retail Marketing Strategies —
Multichannel Retailing — Store Management — Shopping Market Dynamics.

Unit 4: Digital Marketing

Digital Marketing: Concept and Types — Telemarketing —Online or e-tailing — Essentials of
Digital Marketing —Difference between Physical Retail and Digital Marketing — Digital
Marketing Channels - Customer Behavior in Digital Marketing — Major players in Digital
Marketing and their Marketing Strategies - Tools and Apps of Digital Marketing.

Unit 5: Marketing Models and Case Studies

Marketing Models of Retail and Digital Market Companies/Shops: Global, National and
Local levels- Discussion of two different types of Case Studies related to Retail and Digital

Marketing.
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Course 6C: Insurance Services
(Skill Enhancement Course (Elective), 4 Credits)

Unit 1: Insurance Concept and Principles

Risk Management: Risk and Uncertainty, Risk Classification — Concept, Importance and
Types of Insurance— Principles of Insurance — Insurance Regulations in India - Role of IRDA

and Insurance Ombudsman —Scope for Insurance Business in India.
Unit 2: Life Insurance and Products

Life Insurance: Nature and Features - Major Life Insurance Companies in India - Important
Life Insurance Products/policies and their Features: Conventional, Unit Linked, Annuities,

Group Policies — Medical Examiner.
Unit 3: General and Health Insurances and Products

General Insurance: Nature, Features and Types - Major General Insurance Companies in
India - Important General Insurance Products/Policies and their Features - Surveyor — Health
Insurance: Nature and Features - Health Insurance Companies in India - Major Health

Insurance Products/policies and their Features: Individual, Family, Group.

Unit 4: Practicing as an Insurant Agent

Insurance Contract and Terms of Insurance Policy - Registration of Insurance Agency with
the Company — Procedure to issue a Policy: Application and Acceptance — Policy Lapse and
Revival — Premium Payment, Assignment, Nomination and Surrender of Policy — Policy
Claim - Important Websites and Apps of Insurance in India.

Unit 5: Understanding the Customer and Case Studies

Insurance Customer and Categories — Understanding Customer Mindset and Satisfaction -
Addressing the Grievances of the Customer — Ethical Behavior in Insurance — Moral Hazard
—Discussion of two different Case Studies related to Life or General or Health Insurance

Services.
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Course 7C: Banking and Financial Services
(Skill Enhancement Course (Elective), 4 Credits)

Unitl: Principles of Banking and Indian Banking System
Meaning of Banking — Principles of Banking — Functions of Banking — Structure of Indian
Banking System — Regulations of Banking in India — Role of RBI in Banking — Anti-money

Laundering - Basics of Financial literacy - Problems and Challenges of Banking in India.

Unit 2: Deposits, Loans and Digital Banking

Bank Deposit Account Types — Account Opening and Closing — Banking Customer types —
KYC Norms — Negotiable Instruments: Cheque, Bill of Exchange, Promissory Note,
Endorsement - Principles of Lending — Different categories of Loans — Mortgaging -Priority
Sector Lending — E-Banking facilities: Debit Card, Credit Card, Net Banking, Mobile
Banking, Tele-banking, Micro ATMs, Digital Currency — Core Banking Solutions.

Unit 3: Banking Correspondents and Common Service Centers

Banking Correspondent Model - Activities of Banking Correspondent: Deposit Mobilization.
Identification of Borrowers, Collection and Recovery Loan, Other Banking Services —
Common Services Centre (CSC) - Provision of Services by CSC — Requirement for
Registering CSC and Telecentre - Case Study of Banking Correspondents with any Bank or
CSC in Local Area.

Unit 4: Financial Services of NBFls

Non-Banking Financial Institutions (NBFIs): Types and Major Players of NBFIs in India —
Important Financial Services offered by NBFIs and their Features — Concept of EMI - Micro
Finance: Concept and Operation - Chit Funds: Concept and Operations— Payment Banks -

Regulations of NBFIs in India — Problems and Challenges of NBFIs in India.

Unit 5: Work with Finance Service Company (FSC)

Types of loans by Finance Service Company (FSC) — Customer of FSC: Types and Needs -
Marketing of FSC’s Loans — Procedures and Requirements in FSC’s Loan Sanction -

Collection and Recovery of FSC Loans - Case Study of a FSC’s services in Local Area.

11



References:

1.

9.
10.
11.

Indian Institute of Banking and Finance: Principles and Practices of Banking,
Macmillan India Limited, 2021.
https://drive.google.com/file/d/1VU7aN4s5ikPQI7nX6mTBW-sVLQCNhfvK/view
Indian Institute of Banking and Finance: Retail Baking, Macmillan India Limited,
2015.

D.R.Patade Babasaheb Sangale and T.N.Salve : Banking and Finance: Fundamental
of Banking, Success Publications, Pune, January 2013.
https://appl.unipune.ac.in/external/course-material/Fundamental-of-Banking-
English.pdf

N. Mukund Sharma: Banking and Financial Services, Himalaya Publishers, 2015.
Akhan Ali Jafor: Non-Banking Financial Companies in India: Functioning and
Practice, New Century Publications, New Delhi, 2010.

RBI: “Non-Banking Financial Institutions” in Report on Trend and Progress of
Banking in India 2019-20.

RBI: Discussion Paper on Engaging Business Correspondents.
https://www.rbi.org.in/scripts/bs_viewcontent.aspx?1d=2234

Govt. of India: Ministry of Electronic and Information Technology: Digital Seva-
Operational Manual for Common Service Centres.
https://csc.gov.in/assets/cscmanual/digitalsevaoperationalmanual.pdf
http://www.cscentrepreneur.in/ for Telecentre Entrepreneurship Course
https://www.rbi.org.in/

http://www.iibf.org.in/

12


https://drive.google.com/file/d/1VU7aN4s5ikPQl7nX6mTBW-sVLQCNhfvK/view
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Prof.D.R.Patade%2BPrin.Dr.Babasaheb%2BSangale%2C%2BDr.%2BT.N.Salve&search-alias=stripbooks
https://app1.unipune.ac.in/external/course-material/Fundamental-of-Banking-English.pdf
https://app1.unipune.ac.in/external/course-material/Fundamental-of-Banking-English.pdf
https://www.rbi.org.in/scripts/bs_viewcontent.aspx?Id=2234
https://csc.gov.in/assets/cscmanual/digitalsevaoperationalmanual.pdf
http://www.cscentrepreneur.in/
https://www.rbi.org.in/
http://www.iibf.org.in/
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Course 6D: Inferential Statistics and Software Packages
(Skill Enhancement Course (Elective), 4 Credits)

Unit 1: Concept and Theories of Probability
Concept of Probability - Definitions of Probability: Classical or Mathematical and Empirical

or Statistical — Axiomatic Approach to Probability — Theorems of Probability: Addition and

Multiplication (without proofs).
Unit 2: Theoretical Probability Distributions

Binomial Distribution: Constants (without proof) and Properties — Poison Distribution:
Constants (without proof) and Properties — Normal Distribution: Constants (without proof)
and Properties — Standard Normal Distribution and Standard Normal Curve — Economic and

Practical Applications of Binomial, Poison and Normal Distributions.
Unit 3: Test of Significance - Large and Small Sample Tests

Steps involved in Testing of Hypotheses — Large Sample or Z-Test — Testing the difference
between Means and Proportions — Small Sample Tests — Difference between Large and Small
Sample Tests — Applications of Student’s t-test, y° test, F-test — One way and Two way
ANOVA.
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Unit 4: Linear and Non-linear Multiple Regression Models

Four Variable Linear Multiple Regression Model — Notation — Assumptions — Estimation of
Partial Regression Coefficients — Interpretation of Regression coefficients - Testing the
coefficients: t-test, p- value — Coefficient of Determination: R? and adjusted R? — Estimation
of Non-linear Multiple Regression: Cobb-Douglas Production Function and Interpretation of

Elasticity Coefficients.
Unit 5: Excel and Software Packages for Data Analysis

Worksheet — Entering data in Worksheets — Creating Graphs and Charts - Mathematical and
Statistical Functions -Data Analysis Pack in Excel - Descriptive Statistics, Testing of
Hypotheses, ANOVA, Correlation and Regression, Random Number Generation - Data
Handling Using SPSS - Opening Excel files in SPSS - Analysis Tools - Descriptive Statistics
- Selection of Variables in Multiple Linear Regression — Estimation of Regression

Coefficients using SPSS and their interpretation.
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Course 7D: Project Designing and Report Writing
(Skill Enhancement Course (Elective), 4 Credits)

Unit 1: Foundations of Research

Meaning and Importance of Research - Scientific Research — Social Science Research —
Methods of ensuring Objectivity in Social Science Research — Limitations of Research in

Social Science — Ethics in Research.
Unit 2: Classification of Research

Pure and Applied Research — Exploratory and Descriptive Research — Diagnostic Research —
Action Research — Analytical Research — Evaluation Research — Experimental Research
Design — Concepts of Independent and Dependent Variables — Case Study method.

Unit 3: Planning of Research Project
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Selection of a Research Problem — Criteria for Selecting a Research Problem — Review of
Theoretical and Related Research Studies - Choice of Secondary and Primary Data for the
Study - Choice of Census and Sample Data — Preparation of a Research Proposal —

Components of a good Research Proposal.

Unit 4: Implementation of a Project Design

Fieldwork/Project work and Collection of Data — Choice of Schedules and Questionnaire —
Pilot Study — Role of Observation and Participation — Documentary Evidences - Projective
Techniques: Functions and Types - Editing Data — Graphical and Statistical Analysis of Data

using Appropriate Statistical Techniques.
Unit 5: Report Writing

Types of Research Report — Target Audience — Nature of Language to be used in Research
Report - Outlines of a good Research Report — Prefatory Items — Body of the Report —
Terminal Items: Differences between References and Bibliography — Appendices - Ethical
values in Research Report - Plagiarism Test - Components of a good Research Paper.
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